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Malaysia Distributive Trade

Distributive trade hits five-month high in December on festive season spending
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higher monthly unit sales at 81.7k units (Dec 2023:
78.4K).

— Wholesale trade (5.7%; Nov: 4.7%): expanded, driven by higher other specialised sales (3.6%; Nov: 1.4%).

— Retail trade (5.4%; Nov: 5.8%): moderated due to slower growth of others in specialised stores (7.0%; Nov: 8.2%),
with its contribution to overall growth easing to 0.6 ppts (Nov: 0.7 ppts).

e Mixed retail sales performance across regional economies in December
— China (3.7%; Nov: 3.0%): Retail trade expanded slightly, beating market expectations, aided by recent stimulus.
— Japan (3.7%; Nov: 2.9%): Rose to a six-month high, driven by higher commercial sales.

— Hong Kong (-9.7%; Nov: -7.3%): Contracted for the tenth straight month — the sharpest drop in four months —
as residents increased outbound trips during the holidays.

e 2025 distributive trade forecast maintained at 6.5% (2024: 5.5%) on higher income prospect and tourism boost

— Outlook: We expect sales growth to expand in 2025 despite slower-than-expected performance in 2024. Rising
household income — driven by higher minimum wages and government salary hikes — should boost private
consumption. Increased tourist arrivals and record-high government spending will further support sales growth.

— Risk: Downside risk remain, particularly from the impact of subsidy rationalisation, which could impact consumer
spending and behaviour in 2H25. However, the impact is likely limited as the government is expected to continue
supporting vulnerable groups, though the details remains sketchy.

— GDP growth outlook: Against this backdrop, we maintain 2025 GDP growth forecast at 4.8% from an estimated
5.0% in 2024, reflecting a slight moderation due to a high base effect and the normalising domestic economic

activities.
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| Table 1: Distributive Trade Sales by Sub-sector (YoY %)

% Share* | 2023 2024 | Jul-24 Aug-24 Sep-24  Oct-24 Nov-24 Dec-24
Distributive Trade 100.0 7.7 5.5 6.7 4.7 3.8 5.5 4.7 5.7
Wholesale Trade 44.6 5.2 4.7 5.5 3.7 3.6 4.8 4.7 5.7
Other Specialised 17.0 3.0 2.6 1.0 -14 -2.6 0.9 14 3.6
Household Goods 9.3 7.0 53 8.2 6.7 7.9 5.1 5.0 44
Food, Beverages and Tobacco 8.8 7.2 6.4 8.1 7.0 7.9 8.9 5.2 6.3
Agricultural Raw Materials and Live Animals 4.0 7.9 7.2 7.7 7.8 4.0 7.9 137 13.9
Machinery, Equipment and Supplies 35 2.3 54 10.2 72 9.6 8.3 7.9 6.5
Non-specialised 1.3 7.0 6.3 94 8.1 8.2 7.3 6.6 8.6
Fee or Contract Basis 0.8 7.0 41 74 55 7.3 6.4 3.1 7.0
Retail Trade 431 9.0 6.1 6.4 5.9 5.5 741 5.8 5.4
Non-specialised Stores 16.4 120 6.9 7.7 7.8 6.2 8.5 55 5.4
Other Goods in Specialised Stores 8.9 9.9 8.3 6.6 5.8 5.7 8.4 8.2 7.0
Other Household Equipment in Specialised Stores 5.1 3.2 4.2 46 2.7 38 37 31 34
Automotive Fuel in Specialised Stores 4.0 140 55 71 53 6.7 7.3 6.3 6.5
Information and Communication Equipment in Specialised Stores 3.6 0.3 0.5 25 24 2.0 18 4.2 3.1
Food, Beverages and Tobacco in Specialised Stores 2.7 13.3 75 6.5 6.8 7.2 9.0 6.5 6.0
Cultural and Recreation Goods in Specialised Stores 1.9 0.1 4.2 3.9 48 46 44 4.0 45
Not in Stores, Stalls or Markets 0.4 48 6.4 9.2 94 6.2 74 7.6 5.9
Stalls and Markets 0.1 9.6 54 6.5 5.6 7.9 8.4 59 55
Motor Vehicles 12.3 123 6.5 12.2 41 -1.0 2.7 14 6.9
Sales of Motor Vehicles 6.6 114 3.3 14.0 05 -10.3 -39 4.3 3.6
Parts and Accessories 3.2 173 107 9.6 8.6 8.5 9.8 8.6 1.2
Maintenance and Repair 1.7 186 106 | 105 9.0 8.7 9.3 6.3 7.8
Sale, Maintenance and Repair 0.8 -8.6 7.0 12.9 16.2 20.6 20.7 13.7 20.5
Source: Macrobond, Dept. of Statistics, Kenanga Research
*Average 2023
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This document has been prepared for general circulation based on information obtained from sources believed to be reliable but we do not
make any representations as to its accuracy or completeness. Any recommendation contained in this document does not have regard to the
specific investment objectives, financial situation and the particular needs of any specific person who may read this document. This document
is for the information of addressees only and is not to be taken in substitution for the exercise of judgement by addressees. Kenanga
Investment Bank Berhad accepts no liability whatsoever for any direct or consequential loss arising from any use of this document or any
solicitations of an offer to buy or sell any securities. Kenanga Investment Bank Berhad and its associates, their directors, and/or employees
may have positions in, and may affect transactions in securities mentioned herein from time to time in the open market or otherwise, and may
receive brokerage fees or act as principal or agent in dealings with respect to these companies. Kenanga Investment Bank Berhad being a
full-service investment bank offers investment banking products and services and acts as issuer and liquidity provider with respect to a security
that may also fall under its research coverage.
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